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Let’s talk insights

The importance of diversity, equity
and inclusion for consumers
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54% of consumers globally want to
buy from companies that prioritize
inclusion, diversity, and equity in
communities and workplaces.

(Source: Zendesk)



V1

In the year since it launched, 25 brands
have joined the Fifteen Percent Pledge,
which asks retailers to devote 15% of
shelf space to Black-owned brands.

(Source: Fifteen Percent Pledge )
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56% of Hispanic consumers say they
are more likely to support a company
that makes a public commitment to
diversity and equality initiatives.

(Source: ThinkNow)
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For more information, contact:
Don’t forget to follow us on social!
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mailto:info@momentumww.com
https://www.linkedin.com/company/momentumworldwide
https://www.facebook.com/Momentumworldwide
https://www.instagram.com/momentumww/
https://twitter.com/MomentumWW

