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44% of luxury buyers say their
urchasing decisions are now

influenced by a company’s ethical
and sustainability credentials.

(source: Luxury Daily)
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59% of consumers are more loyal and
Frefer to buy from brands that stand
r diversity and inclusion in their
online advertising.

(source: Marketing Dive)
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35% of global shoppers have found both
store websites and coupons to be more
important and helpful to them while
shopping during the pandemic.

(source: Momentum Worldwide)
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